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	1. Nyelvtan-szókincs 1
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	2. Nyelvtan-szókincs 2
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	3. Írott szöveg értése 1
	24
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	nem engedélyezett

	4. Írott szöveg értése 2
	24
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	20
	120 perc
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	7. Íráskészség 2
	20
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	210 perc
	


1. Nyelvtan és szókincs 1
Az alábbi szövegben 15 kihagyott helyet talál. Olvassa el a szöveget és egészítse ki a kihagyásokat a szöveg után található négy-négy lehetséges megoldás közül az egyetlen helyessel. A legelső kihagyásnál a megoldást példaként feltüntettük. Megoldásait a Válaszlapon jelölje X-szel. A feladat megoldásához szótárt nem használhat.

easyJet: A Pioneer  in Low-cost Air Travel

easyJet, (0)__________ Europe’s leading low-cost airlines, has recently bought another low cost airline for £374 million. Is this another sign of the great changes in European air transport? Is this going to change the ‘luxurious’ image of air travel which (1)__________ since the 1930s?

easyJet was born thanks (2)__________ the development of ‘open skies’ in Europe. Before 1987, European air travel (3)__________ up by major national airlines. Under the old system, governments decided about flying schedules, (4)__________ paid by travellers and even the number of passengers that (5)__________ national airline could carry. It all changed in 1987. Today any airline (6)__________ holds a valid Air Operators Certificate in the European Union can operate on any route (7)__________ the European Union. 

easyJet started in 1995 with low-cost flights from London to Glasgow. The first flight was supported by an advertising (8)__________ that said “We make flying as cheap as a pair of jeans – only £29 one way.” After adding another route to Aberdeen, easyJet began its first international (9)__________ to Amsterdam. Routes to Nice and Barcelona were added before the end of 1996. In April 1997 easyJet started (10)__________ website to provide information about the airline, and in the following year it introduced online bookings. Now nearly 90% of all passenger bookings are (11)__________ online. In the first operating year easyJet carried 30,000 passengers. In 2001, the passenger numbers (12)__________ to 7,664,000. 

easyJet (13)__________ so successful if it didn’t follow some basic business rules which save costs, and still attract the flying public. For example easyJet does not (14)__________ passengers to spend a ‘Saturday night away’ to get a discount. easyJet uses smaller, less busy airports where landing charges are lower. easyJet does not offer free in-flight food or drinks either. Snack food and drinks (15)__________ be bought before or during the flight. 

(www.easyet.com)

	0.
	A. some of
	B. one of
	C. the
	D. any of

	1.
	A. existed
	B. is existing
	C. has existed
	D. exists

	2.
	A. of
	B. by
	C. to
	D. at

	3.
	A. divided
	B. has divided
	C. was dividing
	D. was divided

	4.
	A. salaries
	B. fares
	C. wages
	D. debts

	5.
	A. each
	B. all
	C. most
	D. some

	6.
	A. that
	B. --
	C. what
	D. whose

	7.
	A. besides
	B. among
	C. within
	D. between

	8.
	A. attack
	B. exercise
	C. campaign
	D. movement

	9.
	A. service
	B. voyage
	C. expedition
	D. office

	10.
	A. its
	B. it’s
	C. his
	D. their’s

	11.
	A. had
	B. made
	C. got
	D. taken

	12.
	A. decreased
	B. developed
	C. rose
	D. fell

	13.
	A. wouldn't be
	B. would be
	C. weren't
	D. won’t be

	14.
	A. make
	B. have
	C. let
	D. force

	15.
	A. may
	B. mustn't
	C. has to
	D. need


2. Nyelvtan és szókincs 2

Az alábbi szövegben 15 kihagyott helyet talál. Olvassa el a szöveget és egészítse ki a kihagyásokat a szöveg után található szavak listájából, amelyek alakján változtatni nem lehet. A 20 lehetséges megoldásból csak 15-öt lehet felhasználni. (Öt szó tehát nem kerül felhasználásra.) Egy szó csak egyetlen helyre írható. A Válaszlapon található táblázatba írja az Ön által helyesnek vélt szó betűjelét. A legelső kihagyásnál a megoldást példaként feltüntettük. A feladat megoldásához szótárt nem használhat.

Let's Do Lunch - Cultural Nuances of Business Lunches Abroad

“Let's (0)__________ lunch” is a phrase that we have all heard and used many times. It is quite common to do business at the dining table, whether it's a negotiation, (1)__________ a meal to maintain an important client relationship. (2)__________ business lunches and dinners are common around the globe, they are handled differently in each country. It is important to understand cultural etiquette around business meals in order (3)__________ maximize your chances of business success. 

When cultural differences and similarities are discussed, generalizations abound
. Obviously, each individual has his or her (4)__________ style, and it is important to listen carefully and understand signs from your host. But there are some generalities that (5)__________ be helpful when you approach a business meal. 

In the United States, individuals generally (6)__________ down to business right away. Meals are tools - to close the (7)__________, for example. Many Americans have taken this attitude, and lost many (8)__________ who wished to enjoy dinner before talking about business. 

In Latin America it is common to be more social over lunch before turning to business. Lunch and dinner are often (9)__________ later in the day. You might be asked about your family, how you are enjoying the country, and you are expected to ask your host the same questions. You may be considered rude (10)__________ you jump right into a negotiation. The topics of conversation can range widely from family to current affairs.

In Britain, a business lunch might (11)__________ place at a pub, a restaurant or a gentlemen's club. The British culture is a bit more formal, so guests should focus on business or political (12)__________. The British are quite polite and dislike loud, backslapping
 behaviour. Table manners in the UK are extremely important, (13)__________ at more formal luncheons with senior management. 

A senior business professional in the UK with (14)__________ I spoke also explained the rules of “gentlemen's clubs”. If you are invited to one of these clubs for a meal, it is very rude to discuss business, and taking out a cell phone could not only result in you being asked to leave, (15)__________ could also cost your host his membership. 

(www.executiveplanet.com)

	A. although
	E. do
	I. get
	M. might
	Q. own

	B. are
	F. eaten
	J. if
	N. mustn't
	R. take

	C. but
	G. especially
	K. deal
	O. partner
	S. to

	D. clients
	H. find
	L. issues
	P. or
	T. whose

	
	
	
	
	U. whom


3. Írott szöveg értése 1
Olvassa el figyelmesen az alábbi szöveget. A szöveg után hat befejezetlen állítást ill. kérdést talál három-három lehetséges befejezéssel ill. válasszal, amelyek közül a helyeset kell kiválasztania. Megoldásait jelölje X-szel a Válaszlapon található táblázatban. A feladat megoldásához szótárt nem használhat.

The Development of the Fast Food Business

A number of cooks and restaurants state that they invented the modern hamburger. One of the earliest events at which a patty in a bun was sold was the 1904 World Fair. It wasn’t until the 1920s, however, that hamburgers became important as a new marketing concept for American restaurants. Although the hamburger wasn’t called “fast food” then, the first business that can be called a fast food restaurant was White Castle, which opened in 1921. It sold hamburgers for five cents each. These burgers were cooked with onions (so were not similar in flavor to the hamburgers of the 21st century) and were smaller, so most customers ate more than one at a meal. In fact, the first fast food slogan, created by White Castle, was “Buy them by the sack.” With their new business booming, soon the owners of White Castle opened more restaurants in other parts of the country.

Other companies copied (though illegally) White Castle, and they too offered the simple but popular combination of hamburgers, French fries, and cola. Some of these new competitors even introduced variations on the hamburger theme. A slice of cheese melted on top of the meat made the sandwich a cheeseburger.

Perhaps the most unusual innovation in those early years of fast food was how the food was served at some of the new restaurants. A server, or “carhop,” brought the food outside to the customers so they could eat without leaving their automobile. This type of “drive-in” service was started in the 1920s by the A&W company, but the idea was soon picked up by hamburger restaurants, and the fast food industry became closely associated with the automobile.

After World War II the number of restaurants specializing in fast food grew quickly, and each needed a special feature to survive in the competitive marketplace. At Sonic the carhops wore roller skates. They still do today at some of the restaurants the company operates in 28 states. Dairy Queen began serving a unique soft ice cream in the 1950s. As the number of their restaurants grew nationally, the company added more desserts and even hot dishes. In 1951 the Taco Bell restaurant was established in California, specializing in American versions of Mexican food. By the mid-1950s the fast food industry in the USA had grown to include hot dogs, pizza, seafood, salads and, more importantly, a very large and loyal clientele.

Although White Castle was rapidly overtaken by new competitors in the fast food business, it is important for two reasons. First, it still exists, which makes it the oldest in the industry. Second, its founders were clever business pioneers who established decades ago the standard practices of today’s global fast food restaurant chains.

(Emglish Teaching Forum)

1) What do we learn about the first hamburgers?

a) They became a marketing concept in 1904.

b) They were different in taste from today's hamburgers.

c) A sack of them cost only 5 cents.

2) The owners of White Castle …

a) were not very successful in the 1920s.

b) used a new way of advertising fast food. 

c) sold variations of hamburgers to other companies.

3) A very uncommon thing in the early years was …

a) that hamburger restaurants invented drive-ins. 

b) the way hamburgers were served.

c) that A&W picked up ideas from hamburger restaurants.

4) According to the text, the key to survival for a fast food company is to …

a) offer something special.

b) serve a wide variety of desserts.

c) have a drive-in section.

5) What was common in Sonic, Dairy Queen and Taco Bell in the 1950s?

a) They all employed carhops on rollerskates.

b) They all specialized in unique desserts.

c) Their customers were loyal to them.

6) White Castle …

a) has already been closed down.

b) is still better than the new competitors.

c) created practices that are still used today.

4. Írott szöveg értése 2 

Olvassa el a szöveget, és egészítse ki a kihagyásokat a szöveg után található mondatok listájából (A-H). A nyolc megadott mondatból természetesen csak hatot lehet felhasználni. Két mondat tehát nem kerül felhasználásra. Egy mondat csak egyetlen helyre írható. A Válaszlapon található táblázatba írja az Ön által helyesnek vélt mondat betűjelét. A feladat megoldásához szótárt nem használhat.

International Business Etiquette Tips 

This article was written for American businesspeople by a business protocol expert.

Today, the business environment is becoming more global. On a business day you deal with many business partners face-to-face, over the phone or by e-mail. (1) ________________. The old saying, ’When in Rome, do as the Romans do,’ is still true. When you visit your partner’s country, you should respect their culture. (2) ________________. These mistakes may include using first names wrongly, sending the wrong color flower, or not dealing with the rules of timing. There are no rules that apply to all international visitors but here are a few tips. 
Building relationships
Few other people are as keen to do business as the Japanese. If your business partners are Japanese, take time to get to know them. (3) ________________ . Business relationships are built on trust in Japan and trust needs time. Do not hurry talks and negotiations in Japan.

Titles

People are very informal in the USA, where they call the others by their first name. In some cultures, however, the use of first names is kept for family and closer friends. Until you are allowed to use that person’s first name, always use titles and last names. (4) ________________. Listen carefully when you are introduced to someone and pay attention to the name and the title. 

The handshake

Business people around the world use a handshake for meeting and greeting. The style of handshakes is based on cultural differences and is different in each country. (5) ________________. The Japanese give a light handshake whereas the French offer a light and quick handshaking. 

Exchanging business cards

Hand over your business card in such a way that the other person need not turn it over to read your information. (6)________________. When you get someone else’s business card, always look at it and express your thanks. When you put it away, place it carefully with your documents. If you place it in your pocket, you might offend the other person deeply. 

(/www.fredonia.edu/business/etiquette)

A. 
The American style with a smile is not universal.

B. 
These are more important around the world than in the USA.

C.
 In Japan, if you give a gift, it must be wrapped beautifully.

D. 
These people are from different countries with different culture and customs.

E.
 Use both hands to present it to visitors from Japan or China.

F. 
You should make contacts with them before you jump into the negotiations.

G.
 Leave your trendy clothes at home when you meet your foreign guests. 

H. 
One small mistake can be expensive.

 5. Közvetítés
Olvassa el figyelmesen az alábbi szöveget, és foglalja össze 120 – 150 szóban angolul. Mivel a feladat közvetítés, ne törekedjen szó szerinti fordításra. Ügyeljen azonban arra, hogy a szövegben kiemelt szakszavak/szakkifejezések az angol nyelvű szövegben mindenképpen szerepeljenek. A feladat megoldásához nyomtatott szótár használható. 
Román vándor  

Sok új európai uniós tagállam számára nagyon fontos kérdés, hogy az Európai Unió régebbi tagállamai mikor nyitják meg munkaerőpiacukat állampolgárai előtt. Románia számára ez nem lényeges kérdés, hiszen már ma is nagyon sok román munkavállaló dolgozik Nyugat-Európában. 

A legutolsó hivatalos felmérés szerint a felnőtt román lakosság mintegy 9-10 százaléka dolgozik külföldön. Ez körülbelül 1 millió főnyi munkavállalót jelent. A felmérés szerint a román munkások körében Olaszország a legnépszerűbb európai uniós tagállam. Magyarországra csak a 3 százalékuk jön dolgozni. A vendégmunkások fele hivatalos munkavállalási engedéllyel dolgozik, a többi szerződés nélkül vállal munkát. A tipikus román vendégmunkás 20-44 év közötti városi férfi, akinek szakiskolai végzettsége van, és átlagosan 2 évig dolgozik külföldön.

Szakértők szerint a Romániához közeli uniós országokba nem fognak tömegével román munkavállalók érkezni. Ennek az az oka, hogy Romániában két év alatt 42 százalékkal nőtt a nettó átlagfizetés. Sok nyugat-európai kis- és középvállalat telepedett meg Romániában, és így nagyon sok új munkahely létesült.

A magyar munkaerőpiacon főleg a magyarul beszélő szakképzett romániai munkaerőt keresik, ezért szinte csak erdélyi magyarok vállalnak munkát nálunk. Bár többségük csak egy-két évre jön Magyarországra dolgozni, a fiatal erdélyi magyar munkavállalók 90 százaléka le is szeretne telepedni nálunk. A magasabb életszínvonal nagyon vonzó a számukra.

HVG

6.  Íráskészség 1 – beszámoló írása 

Ön, Fehér Andrea/András, egy multinacionális édességgyártó cég menedzserasszisztense. A következő évben több nemzetközi és hazai vásár is lesz ebben a témában, de a cégnek csak egy vásári részvételre van pénzkerete. Főnöke arra kéri, hogy készítsen egy 160-200 szavas összefüggő szövegű beszámolót arról, hogy hazai vagy külföldi vásáron vegyenek-e részt. 

A szövegben nem muszáj érvelnie egyik lehetőség mellett vagy ellen, a lényeg csupán az előnyök és hátrányok pontos és világos megfogalmazása. Beszámolójában egyéb szempontokra is kitérhet, de az alábbiakat mindenképpen integrálja írásába:
· az adott vásárok részvételi és járulékos (utazás, szállítás, szállás, étkezés) költségei,

· a munkatársak idegennyelv-tudása,

· melyik vásár ismertebb és hasznosabb szakmai körben,

· melyik vásár kedveltebb a vevők körében.

A beszámoló megírása során ügyeljen a logikus felépítésre és a szöveg tagolására. A feladat megoldásához nyomtatott szótár használható. A fent megadott nevek kivételével kitalált adatokkal dolgozzon. 

___________________________________________________________________________

7. Íráskészség 2 -- hivatalos e-mail írása 

Ön Kovács Magdolna/Márk, egy libamájpástétom gyártó cég vezérigazgatójának asszisztense. Külföldi partnerük (egy nagy amerikai catering cég, név szerint a Delicious Food) régóta nem rendelt Önöktől árut. Főnöke nevében írjon nekik egy kb. 100-150 szavas e-mailt, amelyben:

· megkérdezi az elmaradt rendelés okát,
· ismételten felhívja a cég figyelmét az Önök árujának előnyeire, és kedvezőbb ajánlatot tesz az eddigieknél,
· felajánl egy külföldi árubemutatót és tanácsadást,
· reményét fejezi ki, hogy újra üzleti kapcsolatba kerülnek.
Az e-mail megírása során ügyeljen a logikus szövegalkotásra és a szöveg tagolására. A feladat megoldásához nyomtatott szótár használható. A fent megadott nevek kivételével kitalált adatokkal dolgozzon. 
MEGOLDÓKULCS:
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2. Nyelvtan és szókincs 2 (Let's Do Lunch)
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3. Írott szöveg értése 1 (The Development of the Fast Food Business)
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4. Írott szöveg értése 2 (International Business Etiquette Tips)
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MINTAMEGOLDÁS - KÖZVETÍTÉS:

Romanian Guest Workers (148 szó)
For many new member states of the EU it is a key question when the early member states will open their labour markets. For Romania it is unimportant because many Romanian employees already work in Western Europe.

About 10 % of Romanian workers work abroad, mainly in Italy. Half of the guest workers have work permits. The typical Romanian foreign worker is male, aged 20 to 44 and has vocational school qualifications and works abroad for about 2 years.

In EU countries close to Romania there won’t be many Romanian guest workers because the Romanian net average wage has risen sharply in the last 2 years. Several Western European small and medium-sized enterprises have been founded in Romania providing many new workplaces.

Hungary is looking for skilled Romanian employees who speak Hungarian. This is why many young Transsylvanian employees come to Hungary and want to settle down here.

MINTAMEGOLDÁS - BESZÁMOLÓ:

Az angol nyelvű üzleti életben sokféleképp készítenek beszámolót (reportot). Az alábbi mintamegoldás csak az egyik lehetséges változat. A vizsgán minden olyan beszámolót elfogadunk, mely valamely, a szakmai életben bevett formát követi. 

Report on Participation at Hungarian and International Trade Fairs

Terms of reference: This report looks into the question of whether our company should take part in a trade fair in Hungary or abroad. 
Proceedings: The budgetary allowance was checked and it is clear that only one trade fair is possible.  In order to decide which one to choose, the opinions of the various stakeholders were collected.  In particular, staff who would participate, the PR department and our business partners were approached for their input. 
Findings: From the annual budget allocated for fairs, participation, travel, logistics, accommodation and boarding expenses for one trade fair can be covered.  Of course, the costs would be lower in Hungary but this means that more could be spent on promotion.  All our staff members expressed their willingness to take part and were able to demonstrate that their foreign language skills are adequate. The PR department stressed the importance of taking part and indicated that they preferred a local fair with a better display. Going to an international event would also mean a very limited budget for special offers and gifts. On the other hand, these fairs are better known and would offer us the opportunity of seeing the stands of our suppliers. Since most of our customers are local, they would prefer not to have to travel a long distance.   
Conclusions: If we participate at international trade fairs, we may penetrate into foreign markets, but we might lose our Hungarian one. On the one hand, our budget and professional and linguistic competence of our staff allows us to participate at an international trade fair. On the other hand, our main market is domestic and it would make sense to take their interests into account. 
Recommendations: Personally, I favour participating at the biggest local fair and putting on a more lavish display.  If this is successful, we could plan to go abroad next year. 

Andrea Fehér

Manager Assistant








15 May 2008
MINTAMEGOLDÁS – EMAIL

	To:
	g.green@greencatering.uk

	Subject:
	enquiry

	Attachments:
	none

	Dear Mr Green

With reference to our business relationship of many years, I am writing to enquire about possible new orders that you may want to place with our company in the near future. As our business relationship was fruitful for a long time, I wonder why I have not heard from of your company recently.

We would like to draw your attention to the high quality of our goose liver paté that won us a well-deserved reputation on the market.

As a client of long-standing, you have been entitled to a discount of 10 per cent. We are pleased to inform you that we can offer you an additional five per cent discount if you place an order by the end of this month. 

Furthermore, let us draw your attention to the food fair in Vienna, where all our products will be on display and our staff will also be available to answer any questions you may have.

We look forward to strengthening our business relationship.

Yours sincerely

Márk Kovács

Manager Assistant, Aranymáj Kft (Hungary)




� van bőven, van szép számmal


� kedélyeskedő, bizalmaskodó, hátbaveregető 
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