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Idegenforgalom szakirány

Középfok 

Írásbeli

MINTAFELADATSOR
	A vizsga részei: 
	Maximális pontszám
	Megoldáshoz rendelkezésre álló idő
	Szótárhasználat

	1. Nyelvtan-szókincs 1
	10
	
	

	2. Nyelvtan-szókincs 2
	10
	
	

	3. Írott szöveg értése 1
	24
	90 perc
	nem engedélyezett

	4. Írott szöveg értése 2
	24
	
	

	5. Közvetítés 
	20
	
	

	6. Íráskészség 1
	20
	120 perc
	engedélyezett

	7. Íráskészség 2
	20
	
	

	Összesen
	128
	210 perc
	


1. Nyelvtan és szókincs 1
Az alábbi szövegben 15 kihagyott helyet talál. Olvassa el a szöveget és egészítse ki a kihagyásokat a szöveg után található négy-négy lehetséges megoldás közül az egyetlen helyessel. A legelső kihagyásnál a megoldást példaként feltüntettük. Megoldásait a Válaszlapon jelölje X-szel. A feladat megoldásához szótárt nem használhat.

easyJet: A Pioneer  in Low-cost Air Travel

easyJet, (0)__________ Europe’s leading low-cost airlines, has recently bought another low cost airline for £374 million. Is this another sign of the great changes in European air transport? Is this going to change the ‘luxurious’ image of air travel which (1)__________ since the 1930s?

easyJet was born thanks (2)__________ the development of ‘open skies’ in Europe. Before 1987, European air travel (3)__________ up by major national airlines. Under the old system, governments decided about flying schedules, (4)__________ paid by travellers and even the number of passengers that (5)__________ national airline could carry. It all changed in 1987. Today any airline (6)__________ holds a valid Air Operators Certificate in the European Union can operate on any route (7)__________ the European Union. 

easyJet started in 1995 with low-cost flights from London to Glasgow. The first flight was supported by an advertising (8)__________ that said “We make flying as cheap as a pair of jeans – only £29 one way.” After adding another route to Aberdeen, easyJet began its first international (9)__________ to Amsterdam. Routes to Nice and Barcelona were added before the end of 1996. In April 1997 easyJet started (10)__________ website to provide information about the airline, and in the following year it introduced online bookings. Now nearly 90% of all passenger bookings are (11)__________ online. In the first operating year easyJet carried 30,000 passengers. In 2001, the passenger numbers (12)__________ to 7,664,000. 

easyJet (13)__________ so successful if it didn’t follow some basic business rules which save costs, and still attract the flying public. For example easyJet does not (14)__________ passengers to spend a ‘Saturday night away’ to get a discount. easyJet uses smaller, less busy airports where landing charges are lower. easyJet does not offer free in-flight food or drinks either. Snack food and drinks (15)__________ be bought before or during the flight. 

(www.easyet.com)

	0.
	A. some of
	B. one of
	C. the
	D. any of

	1.
	A. existed
	B. is existing
	C. has existed
	D. exists

	2.
	A. of
	B. by
	C. to
	D. at

	3.
	A. divided
	B. has divided
	C. was dividing
	D. was divided

	4.
	A. salaries
	B. fares
	C. wages
	D. debts

	5.
	A. each
	B. all
	C. most
	D. some

	6.
	A. that
	B. --
	C. what
	D. whose

	7.
	A. besides
	B. among
	C. within
	D. between

	8.
	A. attack
	B. exercise
	C. campaign
	D. movement

	9.
	A. service
	B. voyage
	C. expedition
	D. office

	10.
	A. its
	B. it’s
	C. his
	D. their’s

	11.
	A. had
	B. made
	C. got
	D. taken

	12.
	A. decreased
	B. developed
	C. rose
	D. fell

	13.
	A. wouldn't be
	B. would be
	C. weren't
	D. won’t be

	14.
	A. make
	B. have
	C. let
	D. force

	15.
	A. may
	B. mustn't
	C. has to
	D. need


2. Nyelvtan és szókincs 2

Az alábbi szövegben 15 kihagyott helyet talál. Olvassa el a szöveget és egészítse ki a kihagyásokat a szöveg után található szavak listájából, amelyek alakján változtatni nem lehet. A 20 lehetséges megoldásból csak 15-öt lehet felhasználni. (Öt szó tehát nem kerül felhasználásra.) Egy szó csak egyetlen helyre írható. A Válaszlapon található táblázatba írja az Ön által helyesnek vélt szó betűjelét. A legelső kihagyásnál a megoldást példaként feltüntettük. A feladat megoldásához szótárt nem használhat.

Let's Do Lunch - Cultural Nuances of Business Lunches Abroad

“Let's (0)__________ lunch” is a phrase that we have all heard and used many times. It is quite common to do business at the dining table, whether it's a negotiation, (1)__________ a meal to maintain an important client relationship. (2)__________ business lunches and dinners are common around the globe, they are handled differently in each country. It is important to understand cultural etiquette around business meals in order (3)__________ maximize your chances of business success. 

When cultural differences and similarities are discussed, generalizations abound
. Obviously, each individual has his or her (4)__________ style, and it is important to listen carefully and understand signs from your host. But there are some generalities that (5)__________ be helpful when you approach a business meal. 

In the United States, individuals generally (6)__________ down to business right away. Meals are tools - to close the (7)__________, for example. Many Americans have taken this attitude, and lost many (8)__________ who wished to enjoy dinner before talking about business. 

In Latin America it is common to be more social over lunch before turning to business. Lunch and dinner are often (9)__________ later in the day. You might be asked about your family, how you are enjoying the country, and you are expected to ask your host the same questions. You may be considered rude (10)__________ you jump right into a negotiation. The topics of conversation can range widely from family to current affairs.

In Britain, a business lunch might (11)__________ place at a pub, a restaurant or a gentlemen's club. The British culture is a bit more formal, so guests should focus on business or political (12)__________. The British are quite polite and dislike loud, backslapping
 behaviour. Table manners in the UK are extremely important, (13)__________ at more formal luncheons with senior management. 

A senior business professional in the UK with (14)__________ I spoke also explained the rules of “gentlemen's clubs”. If you are invited to one of these clubs for a meal, it is very rude to discuss business, and taking out a cell phone could not only result in you being asked to leave, (15)__________ could also cost your host his membership. 

(www.executiveplanet..com)

	A. although
	E. do
	I. get
	M. might
	Q. own

	B. are
	F. eaten
	J. if
	N. mustn't
	R. take

	C. but
	G. especially
	K. deal
	O. partner
	S. to

	D. clients
	H. find
	L. issues
	P. or
	T. whose

	
	
	
	
	U. whom


3. Írott szöveg értése 1
Olvassa el figyelmesen az alábbi szöveget. A szöveg után hat befejezetlen állítást ill. kérdést talál három-három lehetséges befejezéssel ill. válasszal, amelyek közül a helyeset kell kiválasztania. Megoldásait jelölje X-szel a Válaszlapon található táblázatban. A feladat megoldásához szótárt nem használhat.

The Development of the Fast Food Business

A number of cooks and restaurants state that they invented the modern hamburger. One of the earliest events at which a patty in a bun was sold was the 1904 World Fair. It wasn’t until the 1920s, however, that hamburgers became important as a new marketing concept for American restaurants. Although the hamburger wasn’t called “fast food” then, the first business that can be called a fast food restaurant was White Castle, which opened in 1921. It sold hamburgers for five cents each. These burgers were cooked with onions (so were not similar in flavor to the hamburgers of the 21st century) and were smaller, so most customers ate more than one at a meal. In fact, the first fast food slogan, created by White Castle, was “Buy them by the sack.” With their new business booming, soon the owners of White Castle opened more restaurants in other parts of the country.

Other companies copied (though illegally) White Castle, and they too offered the simple but popular combination of hamburgers, French fries, and cola. Some of these new competitors even introduced variations on the hamburger theme. A slice of cheese melted on top of the meat made the sandwich a cheeseburger.

Perhaps the most unusual innovation in those early years of fast food was how the food was served at some of the new restaurants. A server, or “carhop,” brought the food outside to the customers so they could eat without leaving their automobile. This type of “drive-in” service was started in the 1920s by the A&W company, but the idea was soon picked up by hamburger restaurants, and the fast food industry became closely associated with the automobile.

After World War II the number of restaurants specializing in fast food grew quickly, and each needed a special feature to survive in the competitive marketplace. At Sonic the carhops wore roller skates. They still do today at some of the restaurants the company operates in 28 states. Dairy Queen began serving a unique soft ice cream in the 1950s. As the number of their restaurants grew nationally, the company added more desserts and even hot dishes. In 1951 the Taco Bell restaurant was established in California, specializing in American versions of Mexican food. By the mid-1950s the fast food industry in the USA had grown to include hot dogs, pizza, seafood, salads and, more importantly, a very large and loyal clientele.

Although White Castle was rapidly overtaken by new competitors in the fast food business, it is important for two reasons. First, it still exists, which makes it the oldest in the industry. Second, its founders were clever business pioneers who established decades ago the standard practices of today’s global fast food restaurant chains.

(Emglish Teaching Forum)

1) What do we learn about the first hamburgers?

a) They became a marketing concept in 1904.

b) They were different in taste from today's hamburgers.

c) A sack of them cost only 5 cents.

2) The owners of White Castle …

a) were not very successful in the 1920s.

b) used a new way of advertising fast food. 

c) sold variations of hamburgers to other companies.

3) A very uncommon thing in the early years was …

a) that hamburger restaurants invented drive-ins. 

b) the way hamburgers were served.

c) that A&W picked up ideas from hamburger restaurants.

4) According to the text, the key to survival for a fast food company is to …

a) offer something special.

b) serve a wide variety of desserts.

c) have a drive-in section.

5) What was common in Sonic, Dairy Queen and Taco Bell in the 1950s?

a) They all employed carhops on rollerskates.

b) They all specialized in unique desserts.

c) Their customers were loyal to them.

6) White Castle …

a) has already been closed down.

b) is still better than the new competitors.

c) created practices that are still used today.

4. Írott szöveg értése 2 

Olvassa el a szöveget, és egészítse ki a kihagyásokat a szöveg után található mondatok listájából (A-H). A nyolc megadott mondatból természetesen csak hatot lehet felhasználni. Két mondat tehát nem kerül felhasználásra. Egy mondat csak egyetlen helyre írható. A Válaszlapon található táblázatba írja az Ön által helyesnek vélt mondat betűjelét. A feladat megoldásához szótárt nem használhat.

Jamie's Bold Venture

Jamie's School Dinners was a four-episode documentary series on Channel 4 Television in the UK in March 2005. It starred TV chef Jamie Oliver who was trying to improve the quality of school dinners. (1)_________________________. His ambitious project finally led to a broader campaign (called Feed Me Better) to improve school dinners everywhere in Britain.

On the very first day of his work at Kidbroke, Oliver met the school's fearsome leading dinner lady1 called Nora Sands. (2)_________________________. Oliver's unusual ingredients and meal ideas shocked the dinner ladies. Later, however, Nora and her colleagues became Jamie's most enthusiastic supporters. 

At Kidbrooke, Oliver had to face several further problems. First, the daily budget for school dinners was only 37 pence per child. Moreover, the students at the school were so used to eating fast food and chips that Oliver had to face a student revolution when he decided to change the menu. (3)_________________________.
After this disastrous start at Kidbrooke, Oliver needed to have a rest and decided to leave for Durham. Statistically, Durham has the highest rate of health problems among school children in the country. (4)_________________________. So he visited a young boy's family and persuaded them to try a healthier menu for a week. This idea by Oliver became a great success in Durham.

When he returned to London, Oliver had to cope with the students’ boycott of his new menu. But Oliver didn't give up. He produced an education kit for the kids, and got them to work in the kitchen. (5)_________________________. As the campaign was getting more and more public support, Oliver visited members of the government to ask for more money for ingredients and staff wages in school canteens. 271,677 people signed an online petition on the Feed Me Better website, which was sent to the government on 30 March 2005. Prime Minister Tony Blair quickly promised to take steps to improve school dinners shortly after the program was broadcast on TV. (6)_________________________.
But Oliver is not satisfied with the results he has achieved so far. He says that the national government need to come up with a ten-year strategy and some real money to re-educate people about healthy eating habits.

(www.caterersearch.com)

A. There Oliver realised that the problem with getting kids to eat healthier food was the food they were eating at home.

B. He tried to achieve it at a typical British school called Kidbroke School in London.

C. In 2003, Oliver was number 28 in Channel Four's list of "100 Most Popular British People".

D. Soon certain junk foods were banned from schools by their local city or county councils.

E. The students simply refused to eat anything Oliver cooked for them and had crisps for dinner.

F. He showed them what exactly went into popular junk food and taught them to identify vegetables.

G. First the two people had several conflicts over kitchen technique and ingredients.

H. The food was delivered hot over the fence of the school to the pupils waiting behind the fence.

 5. Közvetítés

Olvassa el figyelmesen az alábbi szöveget, és foglalja össze 120 – 150 szóban angolul. Mivel a feladat közvetítés, ne törekedjen szó szerinti fordításra. Ügyeljen azonban arra, hogy a szövegben kiemelt szakszavak/szakkifejezések az angol nyelvű szövegben mindenképpen szerepeljenek. A feladat megoldásához nyomtatott szótár használható. 

Kastély és örökség

A kastélyok Nyugat-Európában sokkal jobb állapotban vannak, mint Magyarországon. A II. világháború után Nyugat-Európában helyreállították őket, mert felismerték, hogy kiemelkedő turisztikai attrakciót jelentenek, és sok turistát vonzanak. A turistaforgalom jelentős bevételt hoz a kastély melletti településeknek, illetve a kastélytulajdonosoknak. A bevétel lehetővé teszi, hogy az épület szálloda, múzeum vagy várjátékok helyszíne legyen.

A kastélyok fontos szerepet játszanak az európai kulturális turizmusban. Néhány közülük már most a világörökség része. Sok európai kastély és vár pedig biztosan felkerül majd az új európai kulturális örökség listára.  Ennek a listának a létrehozását Magyarország, Spanyolország és Franciaország javasolta 2006. májusában. A lista ötlete azért született meg, mert az egyedülálló európai építészeti emlékek csak hosszas várakozás után kerülnek be az UNESCO világörökségek közé. A három állam szerint az új európai lista sokkal rugalmasabb lesz majd. Erre olyan nevezetességek (például várak és kastélyok) kerülnek majd fel, amelyek segítségével az európai országok lakói többet tudhatnak meg a kontinens kultúrájáról.

A magyarországi kastélyokat az utóbbi évtizedekben felújították, sok közülük ma szálloda. Mivel ezek többsége vidéken található, aktív pihenésre mindegyik környékén van lehetőség. Néhány magyar vár illetve kastély ma az európai tematikus kastélyutak része. A gödöllői Grassalkovich-kastély például az Európai Kastélyút egyik fontos láncszeme. 

(Turizmus Bulletin – Népszabadság)

6. Íráskészség 1 – beszámoló írása
Ön Fehér András/Andrea konferenciaszervező. Ügyfele, egy multinacionális vállalat képviselője nem tud dönteni, hogy a soron következő éves tanácskozásukat Magyarországon egy nagyvárosi konferenciaszállodában vagy egy vidéki wellnessközpontban tartsák-e. Egy 160-200 szavas beszámoló formájában számoljon be ügyfelének a lehetőségekről, azok előnyeiről és hátrányairól.

A szövegben nem kell érvelnie egyik lehetőség mellett vagy ellen, a lényeg csupán az előnyök és hátrányok pontos és világos megfogalmazása. Beszámolójában egyéb szempontokra is kitérhet, de az alábbiakat mindenképpen vegye figyelembe:

· A helyszín elérhetősége, nagysága, befogadóképessége.

· A helyszínen nyújtott szolgáltatások, ellátás

· Látnivalók, programok.

· Árak, költségek.

A beszámoló megírása során ügyeljen a logikus szövegalkotásra és a szöveg tagolására is. A megíráshoz saját maga által kitalált adatokat használjon az általunk megadottakon kívül.

7. Íráskészség 2 – Hivatalos e-mail írása

Ön, Kovács Gábor/Gabriella a Halászkert étterem tulajdonosa. Az interneten talált egy céget, amely egyedileg dekorált porcelán- és üvegáruval, valamint evőeszközökkel foglalkozik. Ön szeretne az éttermébe egyedi étkészletet rendelni, ezért írjon egy kb. 100-150 szavas e-mailt a cégnek, amelyben

· leírja, hol találta a hirdetést és mi célból ír.

· részletezi, mit (pl. tányérokat) szeretne milyen dekorációval

· érdeklődik az árakról, szállítási határidőről és fizetési feltételekről.

· kér katalógust, ha van, és reményét fejezi ki a sikeres együttműködésre.
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2. Nyelvtan és szókincs 2 (Let's Do Lunch)
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3. Írott szöveg értése 1 (The Development of the Fast Food Business)
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4. Írott szöveg értése 2 (Jamie's Bold Venture)
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MINTAMEGOLDÁS - KÖZVETÍTÉS: 
Castles and Heritage

Castles in Western Europe are in much better condition than they are in Hungary. These outstanding tourist attractions function as hotels or museums, thus they draw tourists to the neighbouring areas and generate income.

Castles play a significant role in European cultural tourism and some of them are World Heritage Sites. Many European palaces and castles will undoubtedly be on the new European cultural heritage list. This list is important because many outstanding European architectural monuments can only become World Heritage Sites after a prolonged wait. The new list will be a lot more flexible and include those sights that help Europeans learn more about European culture. 

Several castles have been renovated in Hungary and function now as hotels. They offer excellent opportunities for active holidays. Some Hungarian castles form part of European theme roads.
MINTAMEGOLDÁS - BESZÁMOLÓ:
Az angol nyelvű üzleti és idegenforgalmi életben nemcsak egyféleképp készítenek beszámolót (reportot). Az alábbi mintamegoldás csak az egyik lehetséges változat. A vizsgán minden olyan beszámolót elfogadunk, mely valamely, a szakmai életben bevett formát követi. 

Report on the Advantages and Disadvantages of Organizing Meetings in an Urban Conference Hotel or a Rural Wellness Centre

In order to decide on the perfect location for your forthcoming annual meeting, it is advisable to analyze the advantages and drawbacks of each conference venue.

As far as the accessibility of the venue is concerned, an urban setting for your meeting will undoubtedly be more suitable, for big cities have better infrastructure than small villages. Rural wellness centers may be situated in the middle of nowhere, connected to the outside world only with a dirt road.

Moreover, an urban conference centre is usually bigger than a wellness centre, so it could accommodate the 200 participants of your multinational company better than the latter. However, the facilities of an urban conference centre do not match that of a rural wellness centre. In the latter establishment guests can feel at ease and forget about the hustle and bustle of everyday life. Whether that is a perfect place for an annual meeting is another question.

The services at the conference and the wellness centre can both be of a very high quality: the relaxed and easy-going manner of the rural wellness centre staff counterbalances the more professional but reserved approach of the urban conference centre personnel.

While the urban conference centre has more sights nearby as well as cultural programs, the rural wellness centre has recreational programs suitable for those who prefer having a professional discussion while relaxing. The cost is the only drawback for the urban conference centre, but the money is well spent if one considers all the facilities the centre provides.

All in all, I would recommend the urban conference centre for your annual meeting because it suits the professional needs of your participants better (it has large conference rooms, technical equipment) than the rural wellness centre that provides a more tranquil and laid-back atmosphere, but is perhaps unsuitable for an annual meeting of a multinational company.

András Fehér

Conference Organizer 







1 Jan 2008
MINTAMEGOLDÁS – EMAIL:

	To:
	janet.smith@porceglass.uk

	Subject:
	enquiry

	Attachments:
	none

	Dear Ms Smith

I found your company, Porceglass Ltd, on the Internet and you offer a product I am looking for. Since you deal with uniquely decorated porcelain and glassware as well as cutlery, I plan to place an order with your company.

As I run a restaurant with a seating capacity of 100 guests, I plan to order 200 ornamented plates with 200 sets of cutlery to go with them. The specific decoration on the plates and the cutlery should be discussed later.

Could you please mail me your latest catalogue? Could you also inform us about the delivery and payment terms and conditions? I wonder if there is a special discount if I place a substantial order.

I look forward to your prompt reply.

Yours sincerely

Gabriella Kovács

Proprietor, Halászkert Étterem (Hungary)




� van bőven, van szép számmal


� kedélyeskedő, bizalmaskodó, hátbaveregető 


1 szakácsnő
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